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Speaker’s Profile Dr.MinThet Phyo San

HIV Technical Officer at PATH

His expertise in HIV prevention and sexual health programming, with over 8 years of
experience in project implementation across research, health services, and community
engagement and digital health solutions.

He worked as Network and Programme Coordinator at Myanmar Youth Stars, where he led
the first-ever online behavioral survey among young MSM in Myanmar. During the COVID
pandemic, he co-designed an online peer education approach using animated video clips and
led a successful social media awareness campaign ("Doh A Htar") to promote sexual health.

He is also an active advocate for YKP in HIV/SRHR responses at both the national and

international level, and has contributed to raising awareness of service needs for people

who engage in Chemsex.

Speaking Topic — Preliminary finding on formative assessment on PrEP communication

framework
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Awareness: Optimizing HIVST messaging and
communications channels to increase demand

PATH, through the PEPFAR/USAID-funded Agency, Information, and Services Activity is developing a communications
framework for PrEP/HIVST, with communications and demand generation strategies and messaging stratified by key

population group (MSM, FSW, TG/W, and people who inject drugs) and tailored to each groups’ communications

preferences.

Do

&A} Increasing awareness and understanding of PrEP/HIVST ,?g%;% Focus group discussions with key population community members
ti"\'. Addressing PrEP/HIVST myths Key informant interviews with key population influencers and

~ opinion leaders, HIVST implementing partners/service providers,
&{" Informing interested clients of PrEP/HIVST access points and technical support partners.
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Characteristic of assessment population

* Total FGD participants - 32  MSM, TGW, PWID and FSW * Age -20 to 43 years

Employment status Educational Status Income Status (Per Month)

62.50%

34.40%
21.90% 21.90%
0
9-40 /0 6.300/0
P Bl ==
<300,000 MMK 300,000 MMK -  >600,000MMK No Income

= Primary schO® chool level 600,000 MMK
= Middle school gratie
= High school graduate
s Undergraduate level

m Bachelor degree holder
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Characteristic of assessment population

Total Kll participants - 30

Entity Type Organizations

Technical support partners UNAIDS, ICABWHO, USAID, CPI, EpiC, PSI

Lan Pya Kyel, Medical Action Myanmar, Asian Harm

PrEP implementing partners Reduction Network

Aye Nyein Metta, Lotus, Myanmar MSM and Transgender Woman

CPDP partners Network

Sex Workers in Myanmar network, Aye Myanmar Association,
Key population networks or civil society organizations | National Drug Users Network, Myanmar Youth Stars Network,
Center for Health Development and Initiative

Key Opinion Leaders (KOL) / Influencers Selected KOL / Influencers among MSM, TGW, FSW and PWID

7/13/2023
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Understanding your target audience and
communication strategies
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Key population group segmentation

It is critical for developing communication campaigns that reach these groups effectively by using content,

messaging, and outreach channels

While also ensuring that all sub-groups who can benefit from a campaign are being reached.

Make-up
artists and
stylists
Freelance or
location-base
d (e.g., spa)
sex workers
Ritual
specialist
Dating app
users who
engage in
Chemsex

Make-up
artist and
stylists
Street-based
or freelance
sex workers
Ritual
specialist

Freelance or
brothel- or
street-based
Escorts

Sexy models
soliciting sex
work online
(hidden)
Female
employees at
karaoke, spa,
and massage

parlors
(hidden)

Female drug
users
Recreational
drug users
PWID in
rural/remote
areas
(including
mining
areas/camps)
that engage in

needle-sharing

Require specific attention to ensure
inclusivity and reach — across different age
group, geography location (urban, rural),
hidden or undisclosed group

Messaging should account for intersecting
vulnerabilities e.g., sex work and drug use
across KP

Understanding the way to reach target
audience via peer to peer network and
different channels (both online and offline)
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Common interest areas

Listeningto - Listening - Listeningto - Listening to music
* To enable strategic integration of music to music music (rock songs)
PrEP/HIVST messages that aligns with : Singipg : Singipg : Singipg : Playipg guitar
their interests, preferences and styles - Dencig - Deieig | DEbeing - Reading
of target populations club‘t?mg - Fashion; - Beautyand - Ty and.rnOVles.
Fashion; make up make up - Time with family
make up - Socializin - Sewing and close friends
Dating; g with handmade who also use drugs
socializing friends items - Being alone while
with friends - Social - Time with under the influence
Attending media family of drugs
carnivals - Drinking

Social media

Half of participants noting use of their mobile phone to read content and follow Facebook pages (including
health-related pages) and using social media.

TikTok is particularly popular among MSM, TGW, and FSVV, with many individuals tending to listen to dance music so
that they can participate in TikTok trends.
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Motivating factors

Motivating factors for PrEP

FSW . Seen as a vital tool for occupational safety Privacy
* Allows individuals to safely engage in sex work to provide for themselves Convenience
and their family/dependents, while safeguarding their health Confidentiality
MSM . Offers sense of control in making an informed choice to reduce personal Autonomy
risk of HIV More immediate access to
Lends a sense of empowerment result
* Enables safer sex; sense of feeling more protective while engaging in sexual
activities
TGW * Transgender women often experience higher rates of HIV infection due to

stigma, discrimination, and limited access to healthcare. PrEP helps mitigate
these risks and contributes to gender-affirming care, prioritizing well-being
and reducing HIV-related disparities.

PWID

PrEP serves as a harm reduction strategy for individuals who inject drugs,
offering protection against HIV transmission through needle sharing or
other risk factors associated with drug use. Access to PrEP can be integrated
into substance abuse treatment and harm reduction programs, supporting
overall health and well-being
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Concerns

"Taking PrEP worries me about experiencing severe side effects because it involves using ART pills”

) r~| c o (o c c c_cmc o ¢ c
PrEP QJ:D 63232000 G&DSGO’gO 12108/ GOOSG(?(D&?S(QJI_SBC%@CSG)?G)?@O)Q’IDEJDGCD? (DCD(IECD()D

"Should | continue to take Daily PrEP even if | engage in sexual activity only periodically?"

e O C (% (% o]
3l006009 303QVV(4O0EOMNC PrEP M036077 @ @

oc % c (o]

Gc?oO’?Cgai)(DGQJD(DGc?GIGJJDC\)DE 7l o )
o

The use of antiretrovirals implies being HIV infected. ®°

o 0O 0 O C o) c ¢ c
HIV es0:60030602D HIV OSG]C\) GOJ.)(T.)G]_O’J’.)C\') CDCOOﬁ? EQOO
0L ° L il o L
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Concerns

“If | find it necessary to use a condom while on PrEP, | would choose to rely solely on condom use and not take PrEP”

» C c C Co C o e . 0 ¢ Co c o C s o c C
PrEP GOD’JO’.)GOGOQC\')@S chq?:Ezmeomo?zeq?qes?ooe? ceOx) (T()J:??SO’JO)&:”[SU)&SOO?SQJCOD(D ... PrEP

c ¢ ’
GGOCJD(DQJCODS
IL

“Sometimes, waiting for 7 days to achieve optimal HIV protection after taking PrEP is not practical for us.” o
“003l0600602)C0P0: PrEP 06000mM (G 9 §MO6®C(Gre HIV m00300632(4p06eud800mm
5 QRoE 209 sU°] o I Al L

c c c o c oc c o ¢ c
mmeogosae@%e§?oem? (QJ?GOJ’)O%SBOQ(D QDOSB&)CGG[QC\PU{SC\B@CCDLD”

"I believe that taking daily PrEP will make me more burdensome and it will make me easier to start using
clean needles instead."

» oc C c ¢ _c¢c _co c C c C o ¢
GiO?CS PrEP GOD’)(TJG?GIQQ;) O&?(I?OO:?(BS(I)(TJO)’JG]_CGU)’OJ S'BOS’BODODOO?SC\?(T)O’.)’JO’J?

o ce c,
(.)C\)OC)@SQ(D
L O
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Critical components of PrEP and HIVST messaging
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Messaging preferences by key population group

“Sex-Positive’’ focus means

* Recognizing that sexuality is an important component of health.
* Respecting diversity in practices, in partners, and in our pat
* Recognizing that everyone is deserving of non judgmental ¢

* Promoting healthy and good sex!!
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I take PrEP I take PrEP
because

because I'm
X I love my
in control. :

S~ e~ sex life.

A

I take PrEP
I take PrEP because it's
because my safe and
pleasure is ef fective.
important.
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Messaging preferences by key population group

e MSM - sex-positive framing that promotes a non-judgmental attitude towards sex (thus removing stigma)
and supports embracing sexuality responsibly

e TGW - sex-positive and empowering framing, but in a more subdued tone, as they are generally perceived
and accepted as women and may not exhibit the same level of sexual liberalism as MSM

* FSW - not prefer for sex-positive messaging as they consider work as separate from their personal sex life

* PWID — while sexual transmission may not be the primary risk factor for some, promoting PrEP as a way to
reduce the risk of HIV transmission through shared injecting equipment.

“We like if the content is fun and [lesbian, gay,
bisexual, and transgender]-themed approach,
that goes beyond being purely informative,
offering a more enjoyable experience while still
emphasizing the importance of HIV
prevention.” MSM group participant
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Communication channels
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Online social media platforms and usage

Facebook

TikTok
Blued/Grindr
Telegram

Tinder

Twitter

MyID

Others

Majority use Facebook for posting about their own emotions, exploring information (related with their hobby and health), viewing
comedy posts and meeting with new friends.

MSM/TGW — joined in closed group e.g., adult content group, dating group, etc.

Sexy models and hidden FSW — created fan groups and to connect with their fans.

PWID — most occasionally use Facebook and they received health related information from Facebook via their family members.

Commonly used among all target groups for entertainment purpose
Commonly used among gay for sex dating purpose including High Fun
Most of the participants use telegram by joining channels which posted about sex related contents and dating channels.

More recently became popular as a location-based dating app that connects users through mutual interests; however, use remains somewhat
limited due to restrictions on adding new friends in the unpaid version.

Majority use twitter for sex related contents and political contents because those contents are not banned on the twitter. They use twitter
for viewing the contents rather than posting and dating.

Most of the participants (MSM/TGW/FSW) used MyID because the application can be used online without phone bill. The sex related
contents are not banned on that platform and has become popular for sex chatting.

Bigo is also commonly using among FSW for finding clients.
Some MSM/TGW also use Instagram for their hobby purposes, such as fashion and makeup.
Some PWID prefer to use Youtube for listening to music and watching news channels.

It's crucial to understand that social media trends can vary among different targeted audiences. Hence, it's essential to analyze and understand
your target audience's preferred social media platforms, content types, and trends before crafting and sharing your campaign message.

7/13/2023
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Content presentation and formats

CONTENT

Live question-and-answer * Usar-zenerated contant—dient
sesZions testimonkals and real |ife stories
Interactive surveys * | kealthcare professions
incorporating gamification providing credible, accurate
Fdutainment Pel P ow | IVST mformaton

Clivant Lo ida/sutces * Daily By ur relationslsp-rebaied
Lt wripts (o2, haylow)
Photo ur video canpaipis with * Populer culture and trends

mfluencers, key opsninn leaders, (monaes; music; sonal media)
or PrEP or HIVST wsers
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Preferred offline communication and outreach strategies

l" S
/ Passive Active \
‘ Poerbated ourreach: Lking peor educators (current o
IEC and promotienal materials Fomphlcts anc thyors; FOTBACE COMMYIN T¥ TXMEErS) 10 kad outrmchs they CIn
customzad and tailared to diferent tyoes of wey population sverare 10 surcacsiully engane with and crovide upport 1o
preferencez and leveraging other teme (e, [-chires, hats, ST
toze Dags o)

Hot spot bascd curcach: Locaboavhot spats cquonted

¥ by populabons growps, suchnex speriige! vvatils Ur v

Advertzing and other communication channcls
Static or vidca bascd advertimng at bus stops ar other
public ;ancportation oysiemes, shopping centers, and
waiuag areas, with QX coder to access acditonal
NSOrmMItIon,

S0As bocthels, and Gther street-Dased vanaes 1of sex work or
Irug wiEs dubeiaraoks bars; mining arses (|,

School-based educartion: To thare Information on sexua
and reprofuctive Acath, inclucmg Hiv transmiseon

93 . T ; - - — .
Mass media campans: Uiy, mass owcde ey, “POEATION FNC 350 T8¢ CEATICes

e S aaon .'.'v{l-ﬁ nswWaIrans . ma;_:srm".b O rasse rlll"l"

ewareness ‘ot reducton of 'rEM and HIVST assocated

| stgme, among broeder communttics os wel a3 partner, Annual cvents’campaigns: Piide Moal; 8Proud event;

\  familics, end friencs of key popudstiors TOWY or Scx Workar deys; |6 Days of Actmizm; Suppert f
N\ Don't Funich Dy YWorid AIDS Day; to raise awareness and /
~'\\. 1] ° St bR AL L Al --’."'
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Other considerations for audience engagement and
outreach

[  Using KOLs and influencers including other popular and influential people, such as
actors/actresses, musicians, and religious leaders, as influencers for the FSW and PWID
communities.

[ Active involvement of peers and community members
(d  Empowering and supportive work environment for peer educators
[ Integration with other topic beyond HIV e.g., sexual health, lifestyle and gender and sexuality,

community rights, Chemsex, etc. » ,
We have not seen a social

influencer who stands for FSW;
only [community-based and
non-governmental] organizations
stand for the FSW community.”
FSW group participants
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Wrap up: Understanding your target audience and
communication strategies

Preference

Common and needs
interest

Motivational
factors Concems

TGW

(\ Sub-population FSW
and sub-

Understanding segmentation

your target PWID

audience

\__J.

Messaging
themes

Messaging
preference

components

of PrEP and
HIVST

messaging
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THANK YOU.
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