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• Inspire or persuade KPs to try PrEP

• Build awareness, acceptance, desire

Create Demand for PrEP

• Need to Know

• How to take/use medications

• Drug interactions/risks

• Side effects they might 
experience

• When to seek help from a 
healthcare provider

• Want to Know

• Specific concerns, common 
questions

• Where to get more information

• Other Support

• Help with adherence

• Help with managing social 
dynamics

• Other?

Help KPs succeed with PrEP

Build awareness

Increase 
acceptance

Awaken Desire

Support 
adherence and 

persistence

• KPs are aware of substantial risk of HIV infection 

• KPs are aware there is a way to prevent HIV infection they 

can control by themselves

• KPs trust that PrEP is safe for themselves, and their 

partners 

• KPs trust that PrEP will not have any long-term side effects

• KPs are motivated to try PrEP

• KPs see emotional and functional benefits that outweigh 

the drawbacks

• KPs believe they can get their partners’ support

• KPs are able to persist through side effects

• KPs are able to gain social support
• KPs remember to take the pill daily

• KPs are able to restart if they forget pill(s)



Generating Demand for PrEP
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• Focus on providers from day one, as their attitudes and 
communication with clients impact uptake and adherence; 
training should go beyond the clinical aspects of PrEP. 

• When positioning PrEP, choose hope and empowerment, not 
fear- and risk-based messages. 

• Galvanize and build community support to engage AGYW and 
give them the confidence to access PrEP. 

• Strengthen peer education and use satisfied PrEP users as peer 
educators.

• Do not underestimate the importance of side effects. 

• Address myths and misinformation about PrEP via multiple 
channels. 

Coombs, Alexandra and Elizabeth Gold. 2019. Generating Demand for PrEP: A Desk Review. Arlington, VA: Strengthening High Impact Interventions for an AIDS-free Generation 

(AIDSFree) Project.



Implementing 
Partners

6/19/2023 5

PrEP 
Demand 
Creation

AIS

PSI

MAM

ICAP
PATH

CSOs

EpiC



AIS HIV Communication Strategy
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Activities
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• Awareness Raising 

• Peer Education 

• Online Outreach Workers

• Media engagements

• PrEP Users’ Gathering

• PrEP Navigation & Adherence Support

• PrEP Advocates, PrEP Ambassadors

•  Fast-tracking PrEP services

• Starting and Stopping PrEP

• Gain framing Counseling 

• Motivational Interview and counseling

• Hotline Operators

• Social Network Strategy 

• Social Profiles Outreach

• Social Influencers & KOL

• Formative assessments

• Social Media Mapping

• Training on Social Media 
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• Online Risk Assessment & 

Reservation Application

• Referral Networking (CSOs, HIV partners)

• Community Mobilization & Engagement 

• Community Led Service Delivery (CPDP)

• Person-Centered Approach

• Community Consultation and feedback

• Events and campaigns (WAD, Pride Month)

• IEC Materials, Pamphlets, Job Aids, Flipcharts

• DSD (CBS, HIVST, PrEP on 

Wheels & Tele PrEP)

• KP-specific friendly services

• Flexible clinic hours



IEC, pamphlets, flip charts, and Job aids 
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Online Reservation Application PrEP Message Guide CPDPs
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Start and Stop Guide
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Social Profiles Outreach
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PrEP Awareness Raising 
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Providers Interviews, Live sessions 
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Contents targeting Young KPs
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Social Influencers Outreach
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Education video clips, TikTok campaigns, Photo Contests.
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THANK YOU.
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